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MAGIC WORD 

OCMC’S  UPCOMING EVENTS 
   
 

January 18th             Show & Tell  (New Year Theme)  
 

February 15th           Members Performance (Heart Month)  
 

March  15th              Ralph Macintosh Lecture                    
 

April  19th                Pending 
 

May 17th          Les Rash Close-Up Contest 

 

DUES ARE DUE  
JANUARY 1ST, 2005 

 
Please do your part and pay your dues in a timely manner. 
You can pay them at the January meetings or you can mail 
them to Vaughn Rees at 1931 E. Meats # 115 , Orange, Ca. 
92865. 

Renewals for regular individual membership is $30.00. For 
family memberships the renewal is $40.00.  You need to 
pay your renewals in a timely matter or your newsletter will 
come to a halt and it will cost an additional $10.00 to rejoin 
the club. Please do your part and pay your dues on time.  
Thank you. 

JANUARY 18TH, 2006 
SHOW & TELL 
 
This will be a members performance night. Everyone is in-
vited to perform any magic trick they wish (except fire) and 
then explain how they did it.  This is always a great evening of 
fun and laughs.  There is always something for everyone at a 
meeting like this.                                          . 
 

Bob Foutz will emcee the evening and Leland will be video 
taping it.                           . 
 

We have given this show and tell night a New Year’s theme. If 
you can customize your patter or trick to someway be con-
nected to the New Year that would be great.  Anybody’s New 
Year, China, New England, France, etc.  Or maybe tie it to a 
resolution or two.  It’s all up to you and your imagination. It 
should being interesting to see what people will come up with. 

DECEMBER MEETING REVIEW 
If  you missed last months meeting, then you will be disap-
pointed because it was a great evening of friends, food and 
entertainment. It was our Holiday, Pot Luck, Performance, 
Gift Exchange Night. There was plenty of good food and 
entertainment as well.  A big “thank you” goes to Bob 
Hannah, Suds, Egbok, Scott Boeger, Bob Foutz, Otis 
Martin, Jay Worthington, Joyce Basch, Dave An-
kenbauer, Gary Grayson and Todd Reis for their enter-
taining magic performances.  Participation like this is what 
makes our club the Best Magic Club around.  Thanks to 
Valerie Slater and CeCe Lane for their behind the scenes 
work that made the evening flow so smoothly. 
We also wish to thank everyone for bringing such a fine 
selection of food that was shared by all. If only I could dis-
appear a rabbit as easy as the food, I’d be good .                 .                    

FEBRUARY 15TH 
MEMBERS PERFORMANCE 

HEART MONTH OR VALENTINES 
THEME 

 
February is Heart Month. The meeting will be members per-
forming magic with a Heart Theme.  This can be defined to 
include Valentines Day magic since Valentines Day is a holi-
day that includes the heart.                                               .  
 

LES RASH CLOSE-UP CONTEST 
MAY 17TH, 2006 

 
I know it’s early to be mentioning the Les Rash Close-
Up Contest but time seems to fly by rather quickly. If you 
are thinking about entering this event, you should be 
starting to perfect and polish your routine.  You really 
can’t practice too much now , can you?                     . 
 

Remember, it should be 5-8 minutes of close-up effects 
that do not include fire.  If you know you will be per-
forming please contact Forrest Miller at 714-842-5942. 
 



RULES FOR A FREE RAFFLE TICKET 
 

If you find the magic word or words that are concealed 
somewhere in this newsletter and mention it to Bill Pearce 
while purchasing tickets you will be entitled to receive a free 
ticket. You must be a current member in good standings and 
purchase 3 or more raffle tickets to qualify for the free 
ticket. Thank you for your support. Please realize that the free 
ticket is meant to reward members that support the raffle. 
Thank You, The Board. 

THANKS TO ALL MEMBERS THAT 
WEAR THEIR BADGES 

 

Just a friendly reminder, that there are several good reasons 
for wearing your club badge to all the meetings.  Please do 
your part and wear your badge, it makes remembering your 
name so much easier. It also helps new members to get 
aquainted with our names and faces. Show everyone that 
you are proud to be a member of the best magic club in the 
world.  
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RAFFLE  PRIZE WINNERS  
 

Many thanks to those who support our raffles. Both the dona-
tors of raffle prizes and the purchasers of the tickets. 
 

Many thanks to Bill Pearce for running a great raffle with lots 
of interesting magic items that are always well received. 
 

The Mega-raffle was won by David Perry. He selected the 
“Two Kevlan ITR’s”. 
 

Other winners were Valerie Slater, Todd Reis, Leland Van-
Deventer, CeCe Lane, Ken Klein, Jim Militello, David An-
kenbauer, Jay Woodington, Kobge Egbok, Suds Sudbrack, 
Brook Patterson, William Thomblison, John Fedko and 
Lafe Harper. 
 

Thanks to Paul & Pam Miles, Egbok, Ralph Mackintosh, 
Dave Sims, Dave Gray, Larry Feldman and Marcia Harris 
for donating some great magic items to our raffle. 
 

Why don't they call mustaches "mouthbrows?"                                Where is Old Zealand? 

MAGIC GALORE AND MORE 
KEN SANDS MAGIC SHOP 

Support your local magic shop. 
 

Incredible selection of magic tricks for beginners to ex-
perts.  Teaching DVD’s, Books and Videos.  

Magic Galore and More 
6471 Westminster Ave. 
Westminster, Ca 92683 

(714) 891-6488 (Located inside the Bowling Alley) 

BEST MAGIC 
MAGIC, GAGS & COSTUMES 

Support your local magic shop. 
 

625-A South Magnolia Ave 
Anaheim, Ca. 
714-827-6442 

SUPPORT  
YOUR LOCAL MAGIC SHOPS 

Meetings are Every Third Wednesday at the Garden Grove 
Women’s Club, 9501 Chapman in Garden Grove. Consult 
the map on the back page of this newsletter.     
 

 Doors Open - 7:00 p.m. 
Meetings Start at 7:30 p.m.. 

OCMC’S MAGIC DEALERS 
 

We do of course have members that sell magic items. For 
great prices and  a large variety of magic tricks, books, 
DVD’s and misc gag items, you may wish to contact Bill 
Pearce 714-962-7087 , John Fedko 714-538-6044 or 
Suds 909-359-5797. 

Special Note 
If anyone has any items they wish to donate to the club for the 
monthly raffle, it would be greatly appreciated and be of great 
help to the club. Surely we all have something in our closet 
that we know we’ll never use. Why not donate it to the club? 
Simply, bring it to the meeting, contact raffle coordinator Bill 
Pearce at the meeting if you have anything.  Thank You. 

NEXT BOARD MEETING  
 

The next OCMC BOARD MEETING  will be on February 
1st, 7:30 p.m. at Ken Klein’s house, in Lakewood. If you have 
any questions or need directions, please call Ken  562-423-
3877 All members are welcome and your parcipitation will be 
greatly appreciated. Please feel free to join in the fun. Thank 
You 

HOUSE OF HUMOR 
Owned and operated by club members, Sherron and Rich 
Newberg.  This is a good place to buy all your magic, cos-
tumes, gags and masks.  Located at 1215 W. Baker Unit 
“C”, in Costa Mesa 92626.  They can be reached at 714-
540-3455 or www. Houseofhumor.net. You can also rent 
other entertainment here. Mimes, Magicians, Jugglers etc.   



Friday  
“Lunch Bunch” 

If you have never attended OCMC’s weekly lunch get-
together, you don't know what you're missing!  Besides 
having a good sandwich, you can session, share ideas, 
and perhaps perform a few tricks with the group. 10- 20 
magi get together every Friday afternoon at 12:00 at the 
Lee’s Donuts & Coffee 19061 Bushard St.  Huntington 
Beach. (Garfield and Bushard). Check with Scott Boeger  
at 562-431-9933 for details!  
 

IBM Ring 313 
Upcoming Meetings 

Meetings are held at the Irvine Ranch Water District on Sand 
Canyon Road in Irvine at 7pm on the last Tuesday of each 
month. 
 
January 21st, 2006  Gregory Wilson Lecture 
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IBM Ring 96 
Upcoming Meetings 

 

Held at the Farmers & Merchants Bank on Seal Beach Blvd 

 in Los Alamitos at 7pm on the Third Saturday of each month. 

Jan. 21st,       Rick Maue Lecture  

Members of OCMC may attend all of Ring 96’s events at 

no charge. 

 

Member Business Cards Wanted!! 
 

If you haven't already checked it out, please visit the 
Performing Member page of this website devoted to our 
professional performing members by displaying their 
business cards. If you're a member in good standing with an 
interesting business card that displays something about you 
as a performer, just contact Ken Klein at the next meeting 
and give him a fresh new card. We think this is a great way 
to help promote our members' skills and show who some of 
our members are! 

BIRTHDAY WISHES 
 

Let’s all wish these up-beat members a Happy Birthday. 
Bob Alston, Dick Shafer, William Thomblison, Mark 
Simons, Charles Roehrig, Suds, John Bailey, Larry 
Campbell and Egbok Kobge. Because you all have been 
so up-beat all the time, you will be subject to a urine sam-
ple at the next meeting. The Magic Words for January are, 
“Huey Fooey”. 

 

 

 OCMC’s OFFICERS  

 

Ken Klein 562-423-3877 kenklein@hotmail.com  
Valerie Slater 714-891-7602 mobitz88@verizon.net  
Vaughn Rees 714-637-7258 Vaughn@cfiwest.org 
Scott Boeger 562-431-9933 scottboeger@msn.com 
Leland Van Deventer 714-526-5634  
Todd Reis 714-530-7605 trmagic3d@earthlink.net 
Bob Foutz 714-373-0077 rhfoutz@verizon.net 
Brian Dow 562-598-0837 
OCMC’s Web Site                     www.ocmagicclub.org 
Don Hill Web Master                 donhill@gmail.com 
Otis Martin     562-799-1901   
Sherry Newberg 714-979-4898   

Science has made great strides...now it's only twenty years behind comic books.  

OCMC LIBRARY 
 

If you have something to contribute to the club, please contact 
our Video Librarian Leland Van Deventer at 714/526-5634 
 

Any club member may borrow video tapes from the club 
library FREE for 30 days. If for some reason you are unable to 
return them at the end of 30 days and you call Leland, it can be 
renewed for another 30 days.  Otherwise there will be an 
overtime charge of $1.00 per tape.  
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B u r s t i n g  t h e  m a g i c  b u b b l e  
 
Psychologists now recognize that magicians know an awful 
lot about how people perceive the world. Alok Jha finds out 
how an audience lets itself be tricked.                .  
Thursday July 28, 2005 The Guardian  
First there's shock tinged with disbelief. A moment of won-
der follows. Then, a desperate scramble to rack your brains 
and work out just how you've been had. There's no denying 
the effects of a good magic trick. From the great escapes of 
Houdini and the surreal mental trickery of Derren Brown to 
the conjurors at children's parties, the appeal is universal. 
"Magic's been around for a very long time and it improves 
over time," says Richard Wiseman, a professor of psychol-
ogy at Hertfordshire University. "What you're looking at 
when you see a finished piece of magic is a great deal of 
expertise, and I think psychologists have a lot to learn from 
that.”                 " 
But, not content with just enjoying the tricks, psychologists 
are now using their effects on the mind to work out how we 
handle the floods of sensory information coming into our 
brains and process it into a mental picture of the world 
around us. Magic is a deception, a disruption of that orderly 
mental picture where things seem to float in mid-air or coins 
and cards vanish in front of our eyes. Scientists now be-
lieve that, by mapping out how our brains are deceived, 
they could even help to unlock some of the mysteries of 
consciousness itself.                        . 
"Over the last five years, there's been a reawakening as we 
look at things like change blindness [a failure to see large 
changes in a visual scene] and at the fact that conscious-
ness is a construction and may even be an illusion," says 
Wiseman, himself an accomplished magician and member 
of the Magic Circle. "Now there's a recognition that magi-
cians are doing something very special.”              ." 
Some of the founders of modern psychology were fasci-
nated by magicians: throughout the 1890s, Alfred Binet, 
inventor of the modern IQ test, and Max Dessoir wrote 
about the ways in which magicians used suggestion and 
misdirected attention to get their illusions to work. In 1896, 
Joseph Jastrow published articles in Science on the me-
chanics of some tricks by contemporary master magicians. 
But, aside from describing what the magicians were doing, 
they were at a loss to explain why magic tricks had the ef-
fects they did on the audience. As a result, interest in 
studying the psychology of magic faded for nearly a cen-
tury.                 . 
But, as Wiseman says, a renaissance is now in full swing. 
Magic is all about convincing others that the impossible has 
just happened. And that deception is achieved with a high 
degree of skill and showmanship                 . 
"We're starting to realize that magicians have a lot of im-
plicit knowledge about how we perceive the world around 
us because they have to deceive us in terms of controlling 
attention, exploiting the assumptions we make when we do 
and don't notice a change in our environment," says Wise-
man. "There is an enormous amount of really detailed in-
struction on how to perform magic. People are always 
blown away by how detailed a description you'll have." 
might have 20 pages of detailed text to describe exactly 

where to look, what to say, what to do and so on. And a lot of 
the understanding of a trick has to be from the perspective of 
the audience.                              . 
While the magician's dexterity is important, the audience is also 
a vital participant in the deception. After all, it is in their minds 
that the illusion is created. "Magicians seem to be able to carry 
out secret actions in front of their audience without being spot-
ted. I'm interested in why people don't perceive those actions," 
says Gustav Kuhn, a psychologist at Durham University. 
A simple example of misdirection is used in the coin drop trick. 
"What you're doing there is pretending to take the coin from 
one hand to the other but, in fact, leaving it in the original 
hand," says Wiseman. "What's important is that you're looking 
where you want the audience to look. You're not looking at the 
coin, you're looking at the empty hand. In terms of movement, 
you're moving the hand that doesn't contain the coin to attract 
people's attention over to that hand.                                  ." 
Another trick, where a magician pretends to throw a ball up in 
the air, takes the misdirection a step further. "People often ex-
perience the ball moving up in the air even though there is no 
ball present," says Kuhn. They claim to see a ball moving but 
obviously it's not there so it must be in their mind." 
Psychologists can use these tricks to catch a glimpse into how 
our minds interpret the world around us.              . 
"Magicians are manipulating your consciousness. They are 
showing you something impossible," says Wiseman. "They're 
getting you to construct a narrative, which simply isn't true. So 
that means they know how to make you aware of certain things 
and blind to other things. What I'm hoping is that magic, this 
entertainment vehicle that has been around for a long time, will 
give us a real insight into the deep mysteries of conscious-
ness..                     " 
Our brains filter out a huge amount of the mass of sensory in-
put flooding in from our environment. Kuhn explains that we 
see what we expect to see and what our brains are interested 
in. "Our visual representation of the world is much more impov-
erished than we would assume. People can be looking at 
something without being aware of it. Perception doesn't just 
involve looking at an object but attending to it." 
In Kuhn's recent work, he performed a trick where a cigarette 
seems to disappear. It involved no sleight of hand or secret. It 
was a simple case of dropping the cigarette into his lap. "It hap-
pens right in front of the spectator's eyes but I misdirect their 
attention away from the cigarette," says Kuhn. 
While his spectators watched, they wore eye trackers 
(essentially a couple of cameras that monitor eye movement 
and provide an exact location of where a person is looking in a 
scene).                    . 
It is known that we only receive high-quality information from 
the area we are fixated on, right in the centre of our field of 
view. If you stretch out your arm, it is about two thumbs' width 
at the centre of your vision - everything else is pretty much 
blurred. The way we compensate for this is to move our eyes 
around to fill in the gaps and create a better picture of the world 
around us.                    . 
Kuhn's results, to be published in the journal Perception in the 
next few months, showed that simply staring at the location of 
the deception was not enough for people to discover how the 
trick happened.                     . 
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Joke of the Month 

A woman goes to the local psychic in hopes of contacting 
her dearly departed grandmother. The psychic's eyelids be-
gin fluttering, her hands float up above the table, and 
she begins moaning. Eventually, a coherent voice emanates 
saying,"Granddaughter? Are you there?" The woman, wide-
eyed and on the edge of her seat, responds, "Grandmother? Is 
that you?"   "Yes granddaughter, it's me." "It's really, really 
you, grandmother?", the woman repeats. "Yes, it's really me, 
granddaughter."  The woman looks puzzled, "You're sure it's 
you, grandmother?"  "Yes, granddaughter, I'm sure it's 
me."  The woman pauses a moment, "Grandmother, I have just 
one question for you." "Anything, my child."   "Grandmother, 
when did you learn to speak English?"    

"People could be looking very close to where the cigarette 
was being dropped without even seeing it," he says. "Other 
people were looking quite far away but they did actually did 
spot the cigarette.”                   ." 
 

"What it shows is just how much of the picture in our head 
of our surroundings is a massive construction, based on 
expectations, what we think is important, what we normally 
encounter and so on," says Wiseman. "And that's what ma-
gicians are very good at exploiting.”                          ." 
 

Misdirection of an audience, therefore, depends on more 
than just making people look the wrong way - the truly suc-
cessful magician misdirects attention. Often, attention is 
focused on where a person is looking, but this can be ma-
nipulated. "You might be looking at a scene and then you 
hear a voice from the back so your attention is moved to-
wards the back and your processing of visual information 
will be impaired at the front," says Kuhn.                        . 
 

Verbal suggestion can also play a big role in misdirection. 
In a recent study, Wiseman looked at how the classic 
metal-bending tricks, employed by magicians the world 
over and perhaps made most famous by Uri Geller, used 
verbal cues. In his experiment, he showed a group of stu-
dents a video of a trick where a magician bends a key, ap-
parently using his psychokinetic ability (in fact, the bending 
was done by sleight of hand). The magician then placed the 
key on a table and the video ended with a static shot of the 
bent key, which did not bend any further. But a voiceover 
from the magician at this stage suggested that the key was 
indeed continuing to bend.                     . 
 

The results, published this year in the British Journal of 
Psychology, showed that 40% of people claimed to see the 
key continuing to bend during the static shot at the end of 
the video. In the control group, where there was no voice-
over from the magician, only 5% reported that they saw the 
key continuing to bend.                       . 
 

Of course, suggestion can take other forms. 
"With the ball experiment, we discovered that people aren't 
just looking up at the ball, they're looking at facial clues to 
judge where the ball is going to end up," says Kuhn. "If the 
magician doesn't look up in the air, the trick doesn't work. 
People feel that they're watching the ball but what they are 
doing is monitoring the magician's face and cues and using 
that information to guide their eye movements.                 . " 
 

This leads to an interesting idea -could some people be 
immune to some of the effects of magic? People who suffer 
from autism, for example, tend to have difficulties gauging 
facial cues, so their attention is less influenced by where 
somebody is looking. "You'd expect that somebody who 
suffered from autism would be more likely to spot the ciga-
rette trick," agrees Kuhn.                       . 
 

The next step is to look at the brain directly. Working with 
psychologists Tim Hodson and Ben Parris at Exeter Univer-
sity's Centre for Cognitive Neuroscience, Kuhn plans to put 
people in functional magnetic resonance imaging machines 
to study which parts of the brain activate when they watch 
magic tricks. 

 

"We're very interested in the part of the brain that detects cause 
and effect relations," says Parris. 

In particular, the experiments will monitor the dorsal lateral pre-
frontal cortex, which is known to be the bit of the brain that reg-
isters surprise, and the anterior cingulate, which is activated 
whenever something incongruous happens in our immediate 
environment. 

Of course, magic is more than just surprise, so the researchers 
will be looking for something more. "When you're watching 
magic, there is just a split second when you're in disbelief and 
that's what we're looking for, that exact moment," he says. "The 
magic spot." 

"No one's done this and it's unclear whether it'll be a single part 
of the brain or a network," says Parris. 

But while psychologists slowly get to grips with the way magi-
cians manage to trick our brains, is there not a risk that the 
magic will lose its power? That it will cease to be amazing? 
Wiseman thinks not. "What we get is a more informed audi-
ence," he says. "It's a little bit like juggling - you appreciate the 
juggler more once you've tried to juggle three balls and then 
you suddenly realize how hard it is to juggle seven." 

The research will have benefits for the practitioners of magic, 
too. "What they will realize is that the human mind is a lot more 
fallible than we magicians expect," says Kuhn. "Maybe magi-
cians are too careful in the way they conceal their secrets in 
front of an audience. They can probably get away with quite a 
bit more." 
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